


Initial Problem Framing: How might we create a novel, new package 

design for the (Beggin’®) Party Poppers™ snack innovation? 



Key Insight: Currently the snacking experience consists of a transactional moment 

of reaching into a bag and handing it to the dog. How might we think of ways to 

extend that moment to make it more of a participatory experience? 
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Strategy, research & design helped create an entirely new business model opportunity (premium 

canister offering + low-cost, pouch refills leveraging internal manufacturing and providing higher 

margins and volume) and helped the Beggin® Party Poppers™ product move from a 

transactional product/package design to a true participatory user experience. 
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